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Upcoming Meeting:   May 20TH, 2020, Study Session: 6pm (Virtual)

1. CALL MEETING TO ORDER, PLEDGE OF ALLEGIANCE, AND ROLL CALL.
*The City is utilizing remote attendance for Councilmembers and City employees.  Please note: OPMA 
rules regarding provision for the public in a space have been suspended by proclamation of the Governor. 
The meeting is however, available for the public to hear by a call in number. To Join the meeting call the 
following number and use the meeting ID below:
Phone Dial-in +1.408.419.1715
Meeting ID: 912 620 261

ANY REQUESTS FOR ADDITIONS OR CORRECTIONS TO THE AGENDA. 
2. PUBLIC COMMENTS- Comments may be sent to the City Clerk at jmontgomery@cityoforting.org by 5pm

on May 13th, 2020, and will be read in to the record at the meeting.  In the case of a question, the chair will
refer the matter to the appropriate administrative staff member or committee. Comments that come in after
the deadline will be read in to the record at the next Council meeting.

Any Request for Consent Agenda Item to Be Pulled For Discussion?
3. CONSENT AGENDA

A. Regular Meeting Minutes of  April 29th, 2020
B. Payroll and Claims Warrants

Motion:  Move to approve Consent Agenda as prepared.

4. COVID19 DISCUSSION
Mayor Penner 

5. OLD BUSINESS
A. AB20-30-Orting Valley Farmers Market Sponsorship Application- Resolution No. 2020-08, Declaring

a Public Purpose and Authorizing City Sponsorship of the Orting Valley Farmer’s Market.
CM Gunther & CM Williams 

Motion: To approve Resolution No. 2020-08 Declaring a Public Purpose and Authorizing City 
Sponsorship of the Orting Valley Farmer’s Market.  

6. NEW BUSINESS
A. AB20-42- Resolution No. 2020-13, A Resolution Of The City Of Orting, Washington, Setting Policy

Pertaining To Covid-19 Pandemic And Requesting Mayor To Take Action Consistent Therewith
Mayor Penner/Attorney Archer 

Motion: To adopt Resolution No. 2020-13, Setting Policy Pertaining to COVID-19 Pandemic and 
Requesting the Mayor Take Action Consistent Therewith  

7. EXECUTIVE SESSION

8. ADJOURNMENT
Motion:  Move to Adjourn. 

COUNCILMEMBERS 
Position No. 
1. Tod Gunther
2. John Kelly
3. Tony Belot
4. John Williams
5. Gregg Bradshaw
6. Greg Hogan
7. Scott Drennen   Mayor Joshua Penner, Chair          

  ORTING CITY COUNCIL 
Regular Business Meeting Agenda 

Virtual, Orting, WA 
May 13th,  2020 

7 p.m. 

mailto:jmontgomery@cityoforting.org
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1. CALL MEETING TO ORDER, PLEDGE OF ALLEGIANCE, AND ROLL CALL. 

Mayor Penner called the meeting to order at 7:00pm. Councilmember Bradshaw led the pledge of 
allegiance.  
Councilmembers Present: Deputy Mayor Greg Hogan, Councilmembers Tod Gunther, John Kelly, 
Tony Belot, John Williams, Gregg Bradshaw, and Councilmember Drennen.   
Staff Present: Mark Bethune, City Administrator, Jane Montgomery, City Clerk,  
Scott Larson, Assistant City Administrator/Treasurer, Charlotte Archer, City Attorney, JC Hungerford, 
Chris Gard, Chief of Police.  
 

 REQUEST FOR ADDITIONS OR MODIFICATIONS TO THE AGENDA. 
None were requested. 
 

2. PUBLIC COMMENTS 
No comments were submitted. 

 
3. CONSENT AGENDA 

A.  Regular Meeting Minutes of April 8th, 2020. 
B.  Study Session Minutes of April 15th, 2020. 
C. Payroll and Claims Warrants. 

 
  Deputy Mayor Hogan made a motion to approve Consent Agenda as prepared. Second by 
Councilmember Kelly.  Motion passed (7-0) 

 
4. STAFF REPORTS- (Full comments may be listened to on the City’s website.) 

 
Jane Montgomery, City Clerk 
City Clerk Montgomery briefed on the following: 

• New City Website 
• Records Management application 

 
Scott Larson, Treasurer/Assistant City Administrator 
Treasurer/Asst. City Admin. briefed on the following: 

• Cares Act 
• COVID19 Related expenses and reimbursement 

 
Chris Gard, Chief of Police 
Chief Gard briefed on the following: 

• Officer Defeit is back from his assignment with the National Guard 
• Update on new hires 

 
Mark Barfield, Public Works Supervisor 
Supervisor Barfield briefed on the following: 

• NPDES permit work 

Councilmembers 
Position No. 
1. Tod Gunther 
2. John Kelly 
3. Tony Belot 
4. John Williams 
5. Gregg Bradshaw 
6. Greg Hogan 
7. Scott Drennen 

 
 

Orting City Council   
Regular Business Meeting Minutes 

Virtual Meeting, Orting, WA  
April 29th, 2020, 7p.m. 

 

Mayor Joshua Penner, Chair 
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• WWTP cleaning and maintenance 
• Picnic tables sprayed along the trails 
• Night flushing of water mains  

 
Councilmember Drennen would like a post COVID meeting to get a good feel for where the City is as 
we near budget season.  Mayor Penner stated that it is critical that Committees begin to meet again in 
May.  Budget discussions are ongoing.  Treasurer Larson weighed in regarding the budget and stated 
that he is waiting on results from the school levy, and revenues that come in from property taxes to get 
the full picture of the effects realized from COVID19. Councilmember Gunther asked what the City might 
expect in regard to property taxes.  Treasurer Larson stated that he met with other City Finance officials 
and asked how they determine what percentage of properties pay their taxes thru an escrow agreement, 
and they estimated the number to be about 25%. 
 
Mark Bethune, City Administrator 
Administrator Bethune briefed on the following: 

• City Hall project on budget and on time 
• Meetings with Pierce County regarding upcoming summer events 
• Farmers Market has recommendations on how to put on the market safely 

 
Council discussion followed related to the Farmers Market.  
 

5. OLD BUSINESS 
A. AB20-39- Ordinance No. 2020-1060 Pertaining to Enforcement of Emergency Orders. 

  Charlotte Archer briefed that the proposed ordinance is based on feedback from the Council during    
  their last study session .  The proposed Ordinance now includes the following:  

- No adoption by reference of RCW 43.06.220, making a violation of the Governor’s Order a 
misdemeanor;  

- Amendments to OMC Chapter 1-8, pertaining to the Mayor’s authority to issue a Proclamation of 
Civil Emergency, including a penalty provision for violations of the Mayor’s Proclamation and related 
orders setting the penalty as follows:  

- first violation = class 4 civil infraction ($60 fine, plus statutory assessments);  
- second violation = class 3 civil infraction ($120 fine, plus statutory assessments);  
- third and subsequent violations = misdemeanor ($1,000 fine / 90 days in jail).   

 
      Council discussion followed related to the proposed ordinance. 

Deputy Mayor Hogan made a motion to adopt Ordinance No. 2020-1060, Amending OMC Chapter 1-8 
Pertaining to Emergency Management.  Second by Councilmember Williams. Roll call vote was taken 
and the Motion passed (6-1).The Nay vote was made by Councilmember Belot.   

 
6. COVID 19 DISCUSSION  

Mayor Penner began a discussion on COVID19 related topics relating to the following:  
• The Governor’s new proclamation 
• Working on policy related to the new proclamation 
• Uptick in crime 
• Effects on the budget 
• Revised budget  

 
Council discussion followed. 

 



                                                 P a g e  3 | 4 

7. EXECUTIVE SESSION 
No session needed. 

 
 
8.  ADJOURNMENT 

Deputy Mayor Hogan made a motion to Adjourn. Second by Councilmember Kelly.  Motion passed 
(7-0) 

 
 Mayor Penner adjourned the meeting at 8:07pm. 
 
 
 
 ATTEST: 
 
 
 
___________________________      _________________________                                  
Jane Montgomery, City Clerk, CMC                        Joshua Penner, Mayor      
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

























 

City Of Orting  
Council Agenda Summary Sheet 

 
Subject: Farmers 
Market Sponsorship- 
By Resolution No 2020- 
08,  Declaring A Public 
Purpose And Authorizing 
City Sponsorship Of The 
Orting Valley Farmer’s 
Market 
 

Agenda Item # Committee Study 
Session          Council  

AB20-30 CGA   
For Agenda of: 3.3.20  05.13.20 
 
Department:  Clerk 
Date Submitted: 1.31.20 

Cost of Item:   $ 
Amount Budgeted:   $ 
Unexpended Balance:   $  
Bars #:   
Timeline:  
Submitted By: Clerk/CGA Committee 
Fiscal Note:  
Attachments: Application and Resolution  
SUMMARY STATEMENT: The City received an application for sponsorship from the 
Orting Valley Farmer’s Market.  The Policy requires that the City Council review 
and approve all applications for sponsorship, and determine whether an event 
qualifies for sponsorship (after review and approval of the application by the 
Community & Government Affairs Committee). To qualify for sponsorship, an 
approved event must:  
1. Allow all citizens to reasonably participate;  
2. Serve a valid municipal purpose, such as strengthening the City’s sense of 
community or celebrating a City’s history and;  
3. May provide, through increased customers, additional revenues for Orting 
businesses and subsequent improved tax revenues for the City.   
 
CGA reviewed the application on March 3rd, 2020, and recommend approval.    
 
 
 
RECOMMENDED ACTION: MOTION:  To Approve Resolution No. 2020-08, A 
Resolution Of The City Of Orting, Washington, Declaring A Public Purpose And 
Authorizing City Sponsorship Of The Orting Valley Farmer’s Market.  

 



CITY OF ORTING 
WASHINGTON 

RESOLUTION NO. 2020-08 

 
A RESOLUTION OF THE CITY OF ORTING, 
WASHINGTON, DECLARING A PUBLIC PURPOSE AND 
AUTHORIZING CITY SPONSORSHIP OF THE ORTING 
VALLEY FARMER’S MARKET. 

______________________________________________________________________________ 
 
 WHEREAS, the City of Orting has adopted a Special Event Sponsorship Policy (the 
“Policy”) to extend City-sponsorship to events that the City Council determines serve valid 
municipal purposes; and 

 WHEREAS, in accordance with the Policy, sponsorship is extended to events upon 
application, on a case-by-case basis and at various levels of support depending on the value the 
event has for the community; and 

 WHEREAS, upon a declaration by the City Council that a particular event qualifies for 
sponsorship, the event may be entitled to use of city facilities and services without charge; and  

 WHEREAS, the City received an application for sponsorship from the Orting Valley 
Farmer’s Market; and 

 WHEREAS, the City Council’s Community & Government Affairs Committee reviewed 
the application on March 3rd, 2020, and recommended approval of the application; and  

 WHEREAS, the City Council finds that the Orting Valley Farmer’s Market has been an 
institution of public service for many years, is open to the public, and serves the valid municipal 
purposes of providing an opportunity for strengthening the City’s sense of community and 
celebrating the agricultural assets that are fundamental to the City; and 

 WHEREAS, the City Council finds that the Orting Valley Famer’s Market’s application 
meets the requirements of the City’s Policy, and qualifies for City-sponsorship as an event 
serving valid municipal purposes; and   

 NOW, THEREFORE, the City Council of the City of Orting, Washington, do resolve as 
follows: 

Section 1.  Declaration of Public Purpose.  The City Council declares that the Orting 
Valley Farmer’s Market is an event open to the public, which serves the valid municipal 
purposes described herein.  

 
Section 2. Authorization for Sponsorship of Event.  The City Council authorizes the 

City’s sponsorship of the Orting Valley Farmer’s Market, pursuant to the City’s Policy, at the 
Tier # 1 level.  This authorization extends to each event identified on the Orting Valley Farmer’s 



Market’s application for sponsorship, on every Friday between June 5th, 2020, and August 28th, 
2020.  The Mayor is authorized to enter into a contract with the Orting Valley Farmer’s market 
to memorialize the City’s sponsorship described herein.  
 

Section 3.  Effective Date.  This Resolution shall take effect and be in full force 
immediately upon its passage. 
 
 PASSSED BY THE CITY COUNCIL AT A REGULAR MEETING THEREOF ON 
THE 13TH DAY OF MAY, 2020. 
 

 
 
CITY OF ORTING 
 
 
      
Joshua Penner, Mayor 

 
 
ATTEST/AUTHENTICATED: 
 
 
______________________________ 
Jane Montgomery, City Clerk, CMC 
 
 
Approved as to form: 
 
 
______________________________ 
Charlotte Archer, City Attorney 
Inslee, Best, Doezie & Ryder, P.S. 
 



 
Updated April 21, 2020 

To request this document in another format, call 1-800-525-0127. Deaf or hard of hearing customers, 
please call 711 (Washington Relay) or email civil.rights@doh.wa.gov. 

COVID-19 Guidelines for Farmers Markets 
Providing Essential Services 
Farmers markets are a valuable resource for food supplies during times when social distancing is 
required. They are considered essential businesses, similar to grocery stores. Farmers markets are 
encouraged to operate if they are able to implement required social distancing and sanitation measures 
to prevent the spread of COVID-19. Contact your local health department for additional information 
specific to your farmers market.  

Farmers Market Operations 
Operating during a pandemic is not business as usual. The following operational guidance may help 
lower the risk of COVID-19 exposure for the vendors and visitors at your market. 
 
• Limit your vendors:  

o Only allow vendors that provide essential services at this time. This includes vendors that 
provide food and supplies needed to maintain health, safety, and sanitation. Check the 
Washington essential business list for more information.  

o Do not schedule non-essential services such as musical bands, activities, or entertainment.  
 
• Put vendor safety plans in place:  

Ask your vendors to complete a safety plan with the following information:     
o A description of the essential service they are providing.  
o How they plan to protect their own health (such as hand hygiene and sneeze barriers). 
o How they plan to protect customers from exposure while at their booth.  
o Their plans to reduce touchpoints in the booth, including:   

 Keeping designated “Display Only” items for customers to view or handle, when 
possible. 

 Pre-bagging/pre-packaging/pre-weighing food when possible.  
 Discontinuing all product sampling and self-serve areas. 

 
• Anticipate and communicate change:  

o The market season will be dynamic and subject to change. Keep a log with notes on what 
works well and what needs to change before the next market event (such as providing more 
handwashing sinks).  

o Prior to making major changes, communicate with your local health department for 
guidance.  

o Use social media, email, or other methods to share updates on operating standards and 
expectations at the market. For example: 

 Encourage pre-ordering and “single shoppers” (one member of a family shops the 
market while others stay home) if possible. 

 
 

mailto:civil.rights@doh.wa.gov
https://www.doh.wa.gov/AboutUs/PublicHealthSystem/LocalHealthJurisdictions
https://coronavirus.wa.gov/whats-open-and-closed/essential-business
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Social or Physical Distancing 
Staying at least 6 feet away from others can help prevent the spread of COVID-19. Use the following 
strategies to ensure physical distancing in all areas of the market: 

• Modify the market layout.  
o Prevent visitors from gathering in groups. Remove, block-off, or stack tables and chairs in 

customer seating areas.  
o Define and limit entrances and exits by posting signs at entrance. 
o Space vendor booths at least 6 feet apart. Keep the empty spaces unoccupied.  
o Arrange booths and tables in a single line, rather than a U shape. 
o Provide signs or spacing markers to promote 6 feet of distance between visitors.  
o Do not allow visitors to dine on the premises.   
o Consider allowing visitors to enter the market early if lines develop before you open. 
o Consider prohibiting pets (except for service animals) to help minimize congestion.  

 
• Implement management practices to reduce crowding and maintain social distancing. 

o Create a plan for how to respond when people aren’t in compliance with social distancing 
measures. 

o Train market staff on social distancing requirements and ways to educate or correct others 
to maintain a safe environment. 

o Ask your vendors to help ensure social distancing plans are followed. 

Exclude People with Illness 
A key way to help prevent the spread of COVID-19 is to watch for symptoms, and stay home if ill.  

• Use a written checklist to assess the health of market staff and vendors before they enter the 
market. See Recommended Guidance for Daily COVID-19 Screening of Employees and Visitors for 
more information. 

• Visitors should self-screen for symptoms before they enter the market. Post signs at entrances that 
outline the symptoms of COVID-19 (see below), with a reminder not to enter if they have symptoms.  

Use the following information as a checklist when assessing market staff and vendors at the entrance.  

1. Individuals with any of the following symptoms should not work in or visit the market: 
 A fever (100.4°F or higher) 
 Cough 
 Shortness of breath 
 A sore throat 
 Muscle aches 

2. Individuals with any of the above symptoms should: 
• Self-isolate at home. 
• Visit the Department of Health website for information about what to do next: 

o Testing for COVID-19 
o What to do if you were potentially exposed to someone with confirmed COVID-19 
o What to do if you have symptoms of COVID-19 and have not been around anyone 

diagnosed with COVID-19 

mailto:civil.rights@doh.wa.gov
https://www.doh.wa.gov/Portals/1/Documents/1600/coronavirus/Employervisitorscreeningguidance.pdf
https://www.doh.wa.gov/Emergencies/NovelCoronavirusOutbreak2020COVID19/TestingforCOVID19
https://www.doh.wa.gov/Portals/1/Documents/1600/coronavirus/COVIDexposed.pdf
https://www.doh.wa.gov/Portals/1/Documents/1600/coronavirus/COVIDconcerned.pdf
https://www.doh.wa.gov/Portals/1/Documents/1600/coronavirus/COVIDconcerned.pdf
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• Contact their health provider by phone if they need medical assistance. 

3. Anyone with symptoms should isolate until: 
• They have been free from fever for at least 3 days (72 hours), without having used fever-

reducing medications; AND, 
• They no longer have respiratory symptoms (e.g., cough, shortness of breath); AND, 
• At least 7 days have passed since symptoms first appeared. 

Cloth Face Coverings  
There is limited evidence to suggest that cloth face coverings (masks) help reduce COVID-19 
transmission. However, these coverings can reduce the release of infectious particles into the air when 
someone speaks, coughs, or sneezes. The Washington State Department of Health and the Centers for 
Disease Control and Prevention recommend that people wear cloth face coverings when they are in 
public settings where they cannot maintain 6 feet of distance from others. To preserve PPE for the 
medical community, surgical masks or N-95 respirators should not be used by the public. View the full 
Department of Health guidance on cloth face masks.  

Gloves  
Encourage vendors to use poly or vinyl food service gloves when needed. This helps preserve nitrile or 
latex gloves for the medical community. 

COVID-19 & Food Safety 
Food, including fruits and vegetables, is not known to be a source of COVID-19 spread. Follow standard 
food safety guidelines to help reduce the risk of common foodborne illness. It is ok for your vendors to 
donate extra products to local food recovery systems. 

Handwashing 
Ensure all market staff and attendees have the means to wash or sanitize their hands.  

• Install temporary, portable handwashing stations or hand-sanitizing dispensers for market staff, 
volunteers, and visitors. 
o Handwashing stations must have soap; running, potable warm water; and single-use towels. 
o Antiseptic hand rubs must have at least 60% ethyl alcohol. 
o Designate staff to check and replenish hygiene supplies. 
o Use posters, flags, and announcements to ensure vendors and attendees are aware of 

sanitation stations.  
• Consider requiring vendors to provide their own individual handwashing stations or antiseptic 

hand rubs for their personal use.  

Cleaning and Sanitizing 
Each shift, designate a market worker to ensure that cleaning and sanitization procedures are 
completed. These procedures should meet the environmental cleaning guidelines set by the CDC. 

• Establish procedures for cleaning and sanitizing touchpoints, temporary handwashing stations, 
merchandise, shelving and displays, and other surfaces. 
o Use routine soap and water to clean surfaces with visible dirt. 

mailto:civil.rights@doh.wa.gov
https://www.doh.wa.gov/Portals/1/Documents/1600/coronavirus/ClothFacemasks.pdf
https://www.cdc.gov/coronavirus/2019-ncov/community/organizations/cleaning-disinfection.html
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o Use an EPA-registered disinfectant per the instructions on the label to disinfect touch points 
in the market. 

o At least once an hour, disinfect high touch areas such as payment devices and restrooms. 

Payment Handling 
Money has not been linked to the spread of coronavirus, but it is still important to reduce direct hand 
contact with shoppers.  

• After handling payment, a person should not touch their eyes, nose, or mouth until they have 
washed their hands.  

• When possible, allow mobile, credit card, or other cash-free payment options. Encourage 
customers to pre-order/pre-pay when possible. 

• When handling cash, tokens, checks, or change:  
o Designate a money handler separate from the worker handling products.  
o Ask for exact change to help limit additional handling.  
o Collect payment in a container rather than directly into hands. 

• To disinfect wooden tokens, consider the following: 
o “Quarantine” tokens by holding in a container until the next week. Tokens held should not 

need additional disinfection for COVID-19. 
o Use a cloth wetted with disinfectant to clean wooden tokens or laminated paper, then air 

dry. Wash hands after disinfecting objects.  

Reusable Grocery Bags 
It is unlikely for a person to get COVID-19 by touching reusable shopping bags. According to the CDC, 
touching surfaces that may have the virus on them is not the main way the virus spreads. The following 
recommendations can help address additional concerns:  

• Encourage customers to bag their own items when using reusable shopping bags.  
• Encourage customers to wash their reusable bags before shopping. 
• Remind vendors to wash their hands or use hand gel often, and to avoid touching eyes, nose, 

and mouth. See the Department of Health’s Food Worker and Establishment Guidance on 
COVID-19 for more information.  

Resources & Posters 
• WA State Coronavirus Response for Essential Businesses 
• WA State Printable Posters for Essential Services 
• CDC COVID-19 Signage and Posters 
• Dining Area Closures: Guidance for Food Establishments (PDF) 
• FDA Frequently Asked Questions 
• DOH Food Worker and Establishment Guidance on COVID-19 
• WA State Department of Health 2019 Novel Coronavirus Outbreak (COVID-19) 
• WA State Coronavirus Response (COVID-19) 
• Find Your Local Health Department or District 
• CDC Coronavirus (COVID-19) 
• Stigma Reduction Resources 
• WA L&I COVID-19 Resources 

mailto:civil.rights@doh.wa.gov
https://www.doh.wa.gov/Emergencies/NovelCoronavirusOutbreak2020COVID19/FoodWorkers
https://www.doh.wa.gov/Emergencies/NovelCoronavirusOutbreak2020COVID19/FoodWorkers
https://coronavirus.wa.gov/whats-open-and-closed/essential-business
https://coronavirus.wa.gov/business-workers/business-signage-toolkit
https://www.cdc.gov/coronavirus/2019-ncov/communication/factsheets.html
https://www.doh.wa.gov/Portals/1/Documents/1600/coronavirus/DiningAreaClosureGuidance.pdf
https://www.fda.gov/emergency-preparedness-and-response/mcm-issues/coronavirus-disease-2019-covid-19-frequently-asked-questions#general
https://www.doh.wa.gov/Emergencies/NovelCoronavirusOutbreak2020COVID19/FoodWorkers
https://www.doh.wa.gov/coronavirus
https://coronavirus.wa.gov/
https://www.doh.wa.gov/AboutUs/PublicHealthSystem/LocalHealthJurisdictions
https://www.cdc.gov/coronavirus/2019-ncov/index.html
https://www.doh.wa.gov/Emergencies/NovelCoronavirusOutbreak2020/StigmaReduction
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(206) 703-5198 | info@wafarmersmarkets.org 

Updated: April 21, 2020 

 

Farmers Market & COVID-19 
 
Farmers markets are included in the Governor’s “list of “Essential Critical Infrastructure Workers” to help state, 
local, tribal, and industry partners as they work to protect communities while ensuring continuity of functions 
critical to public health and safety, as well as economic and national security.”1 Farmers market vendors, staff, 
and volunteers are on the  
 
The WSFMA is committed to allowing safe, permitted farmers markets to operate provided they abide by the 
most up-to-date guidance, directives, and procedures issued by the CDC, Washington State Executive, 
Department of Health and local jurisdictions. We respect the right of a farmer market to close temporarily for 
all or part of the market season should it determine that this is the best course of action for its community.  
 
Farmers Markets Are Safe: Our primary concern is the health and safety of our farmers and producers, market 
shoppers, market staff, and the host community. Farmers markets are taking serious safety precautions, 
including:  
▪ revising market operations; 
▪ reducing the number of vendors and changing the market layout; 
▪ expecting shoppers and vendors to abide by public health directives and new market rules; and 
▪ making a cultural shift from being highly social to proactively limiting time at the market and maintaining 

physical distances.  
 
Farmers Markets Are Essential: Our farmers markets are important and necessary food outlets for community 
members from all economic backgrounds to purchase healthy, fresh, nutritious food. In some neighborhoods, 
farmers markets are one of the few sources of fresh produce.  
 
Farmers Markets Allow You to Shop Direct: Shopping at our markets means that you can purchase fresh, 
nutritious food from as close to the source as possible, from the farmers you know and trust.  
 
Farmers Markets Support Washington State: Farmers markets are essential to the livelihood of farmers and 
food producers. Shopping at farmers markets means you are supporting your local economy, which is especially 
critical in this time of uncertainty. 
 
  

 
1 https://coronavirus.wa.gov/whats-open-and-closed/essential-business (4/7/2020)  

https://coronavirus.wa.gov/whats-open-and-closed/essential-business
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COVID-19 Guidelines for Farmers Markets Providing Essential Services (April 21, 2020) 

 

 FARMERS MARKET ORGANIZATIONS VENDORS 

MARKET OPERATIONS 

 
Operating during a pandemic is not 
business as usual. The following 
operational guidance may help lower 
the risk of COVID-19 exposure for the 
vendors and visitors at your market. 

Operational COVID-19 Response Plan 

 
1. Limit your vendors and services:  
Only allow vendors that provide essential services at this 
time. This includes vendors that provide food and supplies 
needed to maintain health, safety, and sanitation. Check the 
Washington essential business list for more information.  
 
Do not schedule non-essential services such as musical 
bands, activities, or entertainment.  
 
2. Ask your vendors to complete a safety plan  
 
3. Anticipate and communicate change: 
The market season will be dynamic and subject to change.  
o Keep a log with notes on what works well and what 

needs to change before the next market event (such as 
providing more handwashing sinks).  

o Prior to making major changes, communicate with your 
local health department for guidance.  

o Use social media, email, or other methods to share 
updates on operating standards and expectations at the 
market. 

Complete a safety plan.  
o What essential service they are providing.  
o How they plan to protect their own health (such as 

hand hygiene and sneeze barriers).  
o How they plan to protect customers from exposure 

while at their booth.  
o Their plans to reduce touchpoints in the booth, 

including:  
▪ Keeping designated “Display Only” items for 

customers to view or handle, when possible.  
▪ Pre-bagging/pre-packaging/pre-weighing food 

when possible.  
▪ Discontinuing all product sampling and self-

serve areas.  

Social or Physical Distancing  
Staying at least 6 feet away from 
others can help prevent the spread of 
COVID-19. Use the following 
strategies to ensure physical 
distancing in all areas of the market. 

4. Modify the market layout.  
o Prevent visitors from gathering in groups. Remove, block-
off, or stack tables and chairs in customer seating areas.  
o Define and limit entrances and exits by posting signs at 
entrance.  
o Space vendor booths at least 6 feet apart. Keep the empty 
spaces unoccupied.  
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 FARMERS MARKET ORGANIZATIONS VENDORS 

 o Arrange booths and tables in a single line, rather than a U 
shape.  
o Provide signs or spacing markers to promote 6 feet of 
distance between visitors.  
o Do not allow visitors to dine on the premises.  
o Consider allowing visitors to enter the market early if lines 
develop before you open.  
o Consider prohibiting pets (except for service animals) to 
help minimize congestion.  
 
5. Implement management practices to reduce crowding 
and maintain social distancing.  
o Create a plan for how to respond when people aren’t in 
compliance with social distancing measures.  
o Train market staff on social distancing requirements and 
ways to educate or correct others to maintain a safe 
environment.  
o Ask your vendors to help ensure social distancing plans 
are followed.  
 

 

Exclude People with Illness  
 
A key way to help prevent the spread 
of COVID-19 is to watch for 
symptoms, and stay home if ill. 

6. Use a written checklist to assess the health of market 
staff and vendors before they enter the market. See 
Recommended Guidance for Daily COVID-19 Screening of 
Employees and Visitors for more information.  
See Attachment 2.  

 
7. Visitors should self-screen for symptoms before they 
enter the market. Post signs at entrances that outline the 
symptoms of COVID-19 (see below), with a reminder not to 
enter if they have symptoms.  
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 FARMERS MARKET ORGANIZATIONS & VENDORS 

PPE 
 

Cloth Face Coverings  
There is limited evidence to suggest that cloth face coverings (masks) help reduce COVID-19 transmission. However, 
these coverings can reduce the release of infectious particles into the air when someone speaks, coughs, or sneezes.  
 
The Washington State Department of Health and the Centers for Disease Control and Prevention recommend that 
people wear cloth face coverings when they are in public settings where they cannot maintain 6 feet of distance from 
others.  
 
To preserve PPE for the medical community, surgical masks or N-95 respirators should not be used by the public. View 
the full Department of Health guidance on cloth face masks.  
 
Gloves  
Encourage vendors to use poly or vinyl food service gloves when needed. This helps preserve nitrile or latex gloves for 
the medical community. 

COVID-19 & Food Safety  

 

Food, including fruits and vegetables, is not known to be a source of COVID-19 spread. Follow standard food safety 
guidelines to help reduce the risk of common foodborne illness. It is ok for your vendors to donate extra products to 
local food recovery systems. 

 FARMERS MARKET ORGANIZATIONS VENDORS 

Handwashing 

 
Ensure all market staff and attendees 
have the means to wash or sanitize 
their hands.  

 

8. Install temporary, portable handwashing stations or 
hand-sanitizing dispensers for market staff, volunteers, 
and visitors.  
 
o Handwashing stations must have soap; running, 

potable warm water; and single-use towels.  
o Antiseptic hand rubs must have at least 60% ethyl 

alcohol.  
o Designate staff to check and replenish hygiene 

supplies.  
o Use posters, flags, and announcements to ensure 

vendors and attendees are aware of sanitation 
stations.  

o Consider requiring vendors to provide their own 
individual handwashing stations or antiseptic hand 
rubs for their personal use.  

Consider providing your own individual handwashing 
stations or antiseptic hand rubs for their personal use.  
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Cleaning and Sanitizing 9. Each shift, designate a market worker to ensure that 
cleaning and sanitization procedures are completed.  
 
These procedures should meet the environmental 
cleaning guidelines set by the CDC.  
 
10. Establish procedures for cleaning and sanitizing 
touchpoints, temporary handwashing stations, 
merchandise, shelving and displays, and other surfaces.  
o Use routine soap and water to clean surfaces with 
visible dirt.  
o Use an EPA-registered disinfectant per the instructions 

on the label to disinfect touch points in the market.  
o At least once an hour, disinfect high touch areas such 
as payment devices and restrooms.  

 

Payment Handling  
 
Money has not been linked to the 
spread of coronavirus, but it is still 
important to reduce direct hand 
contact with shoppers. 

11. To disinfect wooden tokens, consider the following:  
 

o “Quarantine” tokens by holding in a container until the 
next week. Tokens held should not need additional 
disinfection for COVID-19.  
 

o Use a cloth wetted with disinfectant to clean wooden 
tokens or laminated paper, then air dry. Wash hands after 
disinfecting objects.  
 

After handling payment, a person should not touch their 
eyes, nose, or mouth until they have washed their hands.  
 
• When possible, allow mobile, credit card, or other cash-
free payment options. Encourage customers to pre-
order/pre-pay when possible.  
 
• When handling cash, tokens, checks, or change: o 

Designate a money handler separate from the worker 
handling products.  
o Ask for exact change to help limit additional handling.  

o Collect payment in a container rather than directly into 
hands.  

Reusable Grocery Bags 
It is unlikely for a person to get 
COVID-19 by touching reusable 
shopping bags. According to the CDC, 
touching surfaces that may have the 
virus on them is not the main way the 
virus spreads. 

• Encourage customers to bag their own items when using 
reusable shopping bags.  
• Encourage customers to wash their reusable bags before 
shopping.  
• Remind vendors to wash their hands or use hand gel 
often, and to avoid touching eyes, nose, and mouth.  
See the Department of Health’s Food Worker and 
Establishment Guidance on COVID-19 for more 
information.  
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SIGNAGE  
Required by Washington State Department of Health 
 

1. Define and limit entrances and exits by posting signs at entrance.  
2. Provide signs or spacing markers to promote 6 feet of distance between visitors. 
3. Post signs at entrances that outline the symptoms of COVID-19, with a reminder not to enter if they have 

symptoms. 
4. Use posters, flags, and announcements to ensure vendors and attendees are aware of sanitation stations 
 

MESSAGING 
Suggested: 
▪ Use social media, email, or other methods to share updates on operating standards and expectations at the 

market. 
▪ Encourage shoppers to pre-order if available. 
▪ Encourage “single shoppers” (one member of a family shops the market while others stay home) if possible.  
▪ Encourage customers to bag their own items when using reusable shopping bags.  
▪ Encourage customers to wash their reusable bags before shopping.  
▪ Remind vendors to wash their hands or use hand gel often, and to avoid touching eyes, nose, and mouth. 
 

Resources & Posters  
▪ WA State Printable Posters for Essential Services:  

https://coronavirus.wa.gov/business-workers/business-signage-toolkit 
▪ CDC COVID-19 Signage and Posters 
▪ Dining Area Closures: Guidance for Food Establishments (PDF)  
▪ FDA Frequently Asked Questions  
▪ DOH Food Worker and Establishment Guidance on COVID-19: 

https://www.doh.wa.gov/Emergencies/NovelCoronavirusOutbreak2020COVID19/FoodWorkers 
▪ WA State Department of Health 2019 Novel Coronavirus Outbreak (COVID-19)  
▪ WA State Coronavirus Response (COVID-19)  
▪ Find Your Local Health Department or District  
▪ CDC Coronavirus (COVID-19)  
▪ Stigma Reduction Resources  
▪ WA L&I COVID-19 Resources  
 
 

https://coronavirus.wa.gov/business-workers/business-signage-toolkit
https://www.doh.wa.gov/Emergencies/NovelCoronavirusOutbreak2020COVID19/FoodWorkers
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Attachment 1 

 
DRAFT 

VENDOR SAFETY PLAN 
Name: 
Business: 
 
1. What essential service are you are providing?  

 Food 

 Supplies needed to maintain health, safety, and sanitation 
 
2. How do you plan to protect your own health and that of your employees? 

 hand hygiene, hand washing station in booth 

 barriers such as sneeze guards 

 signs 

 Remember to and remind employees to wash their hands or use hand gel often, and to avoid touching 
eyes, nose, and mouth. 

 
3. How do you plan to protect customers from exposure while at your booth?  
 
Reduce touchpoints in the booth. Suggestions include:  

 Keeping designated “Display Only” items for customers to view or handle, when possible.  

 Pre-bagging/pre-packaging/pre-weighing food when possible.  

 Discontinuing all product sampling and self-serve areas.  
 
 
Signed: _________________________________________________ 
 
Date: 
Time: 

 

Payment Handling Guidelines from the Wa Department of Health (April 21, 2020) 
After handling payment, a person should not touch their eyes, nose, or mouth until they have washed their hands.  
 
When possible, allow mobile, credit card, or other cash-free payment options. Encourage customers to pre-order/pre-
pay when possible.  
 
When handling cash, tokens, checks, or change:  
o Designate a money handler separate from the worker handling products.  
o Ask for exact change to help limit additional handling.  
o Collect payment in a container rather than directly into hands.  
 
To disinfect wooden tokens, consider the following:  
o “Quarantine” tokens by holding in a container until the next week. Tokens held should not need additional 
disinfection for COVID-19.  
o Use a cloth wetted with disinfectant to clean wooden tokens or laminated paper, then air dry. Wash hands after 
disinfecting objects.  
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Attachment 2 
[NAME] FARMERS MARKET 

HEALTH STATUS ASSESSMENT 
 
To stop the spread of COVID-19, it is critical that anyone experiencing any of the symptoms should stay home or return 
home immediately. This includes farmers market staff, volunteers, vendors, shoppers, or other visitors. 
 
DATE:  ____________________________________________ 
 
NAME:  ___________________________________________ 
 

1. Do you have a fever (100.4F or higher) or a sense of having a fever? 
  

Yes No 

2. Do you have a new cough not caused by another health condition? 
 

Yes No 

3. Do you have any new shortness of breath not caused by another health 
condition? 
 

Yes No 

4. Do you have any new shortness of breath not caused by another health 
condition? 
 

Yes No 

5. Do you have a new muscle ache not caused by another health condition or 
physical activity? 
 

Yes No 

 
[   ]  Self assessment. I attest that I have responded honestly to the above to the best of my knowledge: 
 
Signed: _________________________________________________ 
 
Date: 
Time: 
 
[   ]  Market assessment conducted by: ________________________________ 
 
Signed: _________________________________________________ 
 
Date: 
Time: 
 
Please contact [NAME] at [contact info] if you have any questions.  
 
Please file completed health assessments [in secure spot].  
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WaDOH “Recommended Guidance for Daily COVID-19 Screening of Employees and Visitors” (3/21/2020) 
https://www.doh.wa.gov/Portals/1/Documents/1600/coronavirus/Employervisitorscreeningguidance.pdf 
 

 
 

Recommended Guidance for Daily COVID-19 Screening of Employees 

and Visitors  
 
The Washington State Department of Health recommends that all employers put COVID-19 screening protocols in 
place.  
 
You can help prevent the spread of COVID-19 in your facility by screening employees and visitors on a daily basis. 
The screening protocol outlined below is based on the following:  
• A review of screening protocols from multiple agencies  
• Recommendations by the CDC  
• A literature review of the most common signs and symptoms of COVID-19  
 

COVID-19 screening protocol: What to do  
Screen everyone who enters your facility, including:  
• All employees before the start of each work shift  
• All visitors  
 
Ask the following questions when you screen employees and visitors:  
“YES or NO, since your last day of work, or since your last visit to this facility, have you had any of the following:”  
• A new fever (100.4°F or higher), or a sense of having a fever?*  
• A new cough that you cannot attribute to another health condition?*  
• New shortness of breath that you cannot attribute to another health condition?*  
• A new sore throat that you cannot attribute to another health condition?*  
• New muscle aches (myalgias) that you cannot attribute to another health condition, or that may have been 

caused by a specific activity (such as physical exercise)?*  
 
To request this document in another format, call 1-800-525-0127. Deaf or hard of hearing customers, please call 711 
(Washington Relay) or email civil.rights@doh.wa.gov.  

*If an employee or visitor answers YES to any of the screening questions, immediately activate your agency’s 
emergency protocol for COVID-19. The designated screener should consider:  
• A review of the screening results  
• Recommendations for possible exclusion of the employee or visitor from the facility  
• Recommendations for medical follow-up  
 

Additional COVID-19 Resources  
• DOH Coronavirus (COVID-19) webpage – updated information and resources daily  

 

https://www.doh.wa.gov/Portals/1/Documents/1600/coronavirus/Employervisitorscreeningguidance.pdf
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 CITY OF ORTING 
WASHINGTON 

RESOLUTION NO. 2020-13 
 

A RESOLUTION OF THE CITY OF ORTING, WASHINGTON, 
SETTING POLICY PERTAINING TO COVID-19 PANDEMIC AND 
REQUESTING MAYOR TO TAKE ACTION CONSISTENT 
THEREWITH 

______________________________________________________________________________ 
 

WHEREAS, the City Council received the Mayor’s “Memo: Request for Council Direction and 
Statement Regarding COVID19”, dated May 3, 2020, and, in response, the Council resolves as follows; 
and 
 

WHEREAS, Ordinance 2020-1060, Pertaining to Enforcement of Emergency Orders, now 
codified at OMC 1-8 states, “[t]he authority granted to the Mayor in this chapter is in addition to and not 
in limitation of other policies allowing the Mayor to declare an emergency and take action necessary to 
deal with such emergency, including but not limited to those powers set forth in Chapter 38.52 RCW”; 
and 

 
WHEREAS, the Council believes that all businesses are essential to the Orting community; and  
 
WHEREAS, the Council believes the Governor’s specification of which businesses fall into which 

category or phase in his phased re-opening plan is sufficiently vague so as to cause us to expend substantial 
staff effort to interpret and enforce the plan; and  

 
WHEREAS, the Council believes that making a mistake on which phase a business would fall 

into would cause potentially irreparable harm to that business and the livelihood of its proprietors; and  
 

WHEREAS, the Council believes that public health and business health are not mutually 
exclusive ideas; and  
 
 WHEREAS, the Council believes that small businesses can do more to protect their patrons from 
COVID19 transmission than large box stores like Walmart, Target, Lowes, Home Depot, etc.; and 
 

WHEREAS, the Council believes that Orting residents that can shop local are less likely to engage 
in “non-essential” travel as defined by the Governor through his proclamations; and  
 

WHEREAS, the Council believes that Orting businesses, churches, and clubs are capable of rising 
to the measures defined by the public health experts of the State of Washington, including, but not limited 
to: 

• Maintaining at least 6 foot separation between patrons. 
• Maintaining abundant PPE for the protection of employees. 
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• Maintaining robust hand washing capacity. 
• Creating physical barriers between patrons and employees where practical and effective. 
• Taking reservations by appointment when possible to reduce queuing. 
• Allowing no more than 5 patrons to queue outside of the business at any time.  
• Limiting the size of non-family groups on the premise of their business. 
• Closing to the public if any employees contract the virus leading to COVID19 until such time 

as the best available practices from the state say that opening is safe again 
• Spacing tables or fixtures at sufficient distance to maximize the spacing in accordance to the 

best practices of the state. 
• Posting on the business door front the steps the business, club, or church is using to comply 

with the best available public health directives for minimizing transmission of the virus leading 
to COVID19. 

• Responding to lawful requests of Orting Police Department and Orting staff when violations 
of these best practices are witnessed and communicated to the proprietor or staff. 

 
NOW, THEREFORE, THE CITY COUNCIL OF THE CITY OF ORTING, 

WASHINGTON, DOES RESOLVE AS FOLLOWS: 
 

Section 1.  The City Council requests the Mayor carry out the policy directives herein in 
accordance with these beliefs and facts for the remainder of the COVID19 emergency.  

 
Section 2. Effective Date.  This Resolution shall be effective upon passage. 

 
 Section 4. Corrections Authorized.  The City Clerk is authorized to make necessary corrections to 
this Resolution, including but not limited to correction of clerical errors.   
 
 PASSED BY THE CITY COUNCIL AT A REGULAR MEETING THEREOF ON THE 
13TH DAY OF MAY, 2020. 
 

CITY OF ORTING 
 
 
     
Joshua Penner, Mayor 

ATTEST/AUTHENTICATED: 
 
 
      
Jane Montgomery, City Clerk 
 
 
Approved as to form: 
 
     
Charlotte A. Archer 
Inslee Best, City Attorney 
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